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Company Pro le

Vascular Solutions is a medical device company focused on delivering unique clinical niche solutions used in
coronary and peripheral vascular procedures. Vascular Solutions’ products are used by interventional cardiologists,
interventional radiologists and vascular surgeons. As a vertically integrated company, Vascular Solutions creates
innovative interventional medical devices and delivers those products to physicians through its sizable direct
domestic sales force and international distributor network. As of January 2011, Vascular Solutions had 95 direct sales
representatives in the United States and an established independent distributor network covering over 35 countries.

From a single product company in 2003, Vascular Solutions is now a diversi ed company with three major product
categories that has developed over 50 products for commercialization. The Company’s focus on product innovation
continues with over 10 new additional products expected to launch in 2011. Its three product categories are
comprised of catheter products, hemostat products and vein products.

Vascular Solutions achieved $78 million in 2010 net sales, up from $33 million ve years ago. The power of the
Company'’s business model is also evident in its ability to drive increasing pro tability from each additional sale. The
Company’s long-time goal has been the achievement of an operating margin of at least 20% once the Company

has reached an annualized sales base of $100 million. Over the past 12 months, the Company completed three
acquisitions:; the SmartNeedle system from Escalon Medical, the snare product line from Radius Medical and the
Guardian hemostasis valve from Zerusa Limited. At the end of 2010, the Company’s operating margin stood at 16%,
up from 12% the previous year. By reaching consistent pro tability and positive cash ow, Vascular Solutions now has
the ability to pursue accretive acquisitions and larger market products. The Company has two internal projects that
each address realizable markets in excess of $100 million annually.

Mission Statement

_ o Annual Revenue ($ millions)
A commitment to delivering

excellence in vascular devices

$100
Through: $78.4
Focused and clinically-oriented objectives *80
Individual empowerment and responsibility $60
Respect, fairness and honesty for employees, $40
customers, suppliers and competitors 40
$0
Resulting In: 2004 2005 2006 2007 2008 2009 2010

Quality vascular devices for physicians

Improved lives for our patients
Growth and accomplishments for employees
An optimal return for our shareholders
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